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‘l INSTRUCTION: Attempt any four (4) questions.

1. (a) Explain Marketing concept as it applies to Financial Services 5 marks
(b) Outline five benefits of marketing to Financial Services 10 marks

(Total 15 Marks)

2. (a) Describe the Four marketing mix 12marks

(b) What is the implication of marketing mix for Marketing Financial Services?

3 marks
(Total 15 Marks)

3. Describe Commercial Banks and their functions. Give three differences between
Commercial Banks and Microfinance Banks 15 marks

4. Discuss consumer buying decision process and outline factors influencing consumer

buying behaviour 15 marks

5 Describe Financial Services and classify Financial Services into banks and non- bank
services 15 marks

6. Describe promotional strategies that are relevant to financial products

15 marks




